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GRAND PRIX BALL FACTS 2009

Guest Attendance

Over 750+ V.1.P guests, celebrities and local dignitaries.

Press Attendance
Over 60 international press,

photographers and TV film crews.

Coverage

Over 100 print, online, radio and TV feature articles within 48 hours
the event. :

Over 40 print, radio and online feature articles leading up to the eve

Here is | ast yearés video:



http://www.youtube.com/watch?v=Z3r5IKSZqwQ
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GRAND PRIXBALLZOWHAT TO EXPECT THI S

Target Audience: 100,000 + through strategic alliances

Attendance: Estimated 1000 hygbfile individuals to participate and purchase tickets for
the Grand Prix Ball 2010

Media Attendance: Over 60 international press, photographers and TV film crews

Partnerships with key national Media

Celebrity lingp: Just a few examples of celebrities that have been invited:

Prince Andrew, Prince Albert, Adrian Brody, Alan Sugar, Boris Becker, Chris
Evans, Emily Watson, Elizabeth Hurley, Freddie Flinthoff, Hugh Grant, Kelly
Brook, Jared Leto, Megan Fox, Lindsey Lohan, Jamie Foxx, Guy Ritchie,

Keira Knightly, Roger Federer, Orlando Bloom, Roger Moore, Vin Diesel,

Paol o Nutini, El'ton Johnéand many mor
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ANaming rightsThe event will be named and referred to after the title spc
AThe 2?27?2272 Grand Prix Ballo

TITLE SPONSORSHIP

APrivate reception with chosen celebrities, for your customers

A5 VIP tables of 10 to entertain key clients/guests

ACelebrity endorsement of experience

ALogo on both giant screens either side of stage throughout the evening
ALogo on official backdrop, branded front entrance and inside the venut

AcCompany CEO to deliver a welcome message / speech to all the gues
worldwide media.

Alogo on all tickets & ticket wallets, VIP tables, goody bags, event progr

AOpportunity to donate auction prize, with introduction by auctioneer ab
specific promotions

AStrategic Pre and Post event international media campaign
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(*Opportunity for specific/tailored ideasy
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ASSOCIATE SPONSORSHIP

A3 VIP tables of 10 to entertain key clients/guests

ASponsor logo on both giant screens either side of stage throughout t|
ASponsor logo on official backdrop where all the celebrities get photoc
ABranded front entrance & inside venue

ACEO/ MD/ Senior representative of the Associate sponsor to introdu
auction to all the guests and worldwide media

ASponsor logo on all tickets & ticket wallets, VIP tables, goody bags, ¢
programme

AOpportunity to donate auction prize, with introduction by auctioneer ¢
sponsors
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APre and Post event media campaign
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BRAND SPONSORSHIP

Al VIP table of 10 to entertain key clients/guests

AProduct placement opportunity

ASponsor logo on official backdrop where all the celebrities get photographed
ABranded front entrance & inside venue

ASponsor logo on all tickets & ticket wallets, VIP tables, goody bags, event
programme

AOpportunity to donate auction prize, with introduction by auctioneer about

sponsors Al Habtoor

APre and Post event media campaign
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